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ﬁ;@g@f Disclaimer Statement

FCTlhF

* This presentation contains "forward-looking statements” which may include projections of
future results of operations, financial condition or business prospects based on our own
information and other sources.

e Our actual results of operations, financial condition or business prospects may  differ from
those expressed or implied in these forward-looking statements for a variety of reasons,
including but not limited to market demand, price fluctuations, competition, international
economic conditions, supply chain issues, exchange rate fluctuations and other risks and
factors beyond our control.

* The forward-looking statements in this release reflect the current belief of Farcent as of the
date of this release. Farcent undertakes no obligation to update these forward-looking

statements for events or circumstances that occur subsequent to such date.
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ﬁ:@eﬁf Important Milestones
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1983-1999

2000-2009

2010-2019

2020-2025

Establishment of “Eutech Enterprise Co., Ltd.”in 1983 & Renamed to “Farcent Enterprise Co., Ltd.” in 1996;
Market launch of dehumidifier brand “Kec hao ling”, o o

:{."
air freshener brand “Qu wei da shi”, cleaning tools brand “Qu chen shi” % Eﬂ—-— ﬁrca(é SEEEET

. 6Kk XD CEEEED-
IPO on OTC in 2000 & listed on TWSE in 2001. ’ =D

Establishment of Thailand branch office & Shanghai Branch Office.

Acquired household cleaning brand “JieShuang”.

Obtained distribution rights for American kitchenware brand “Corelle Brands”.

fﬁwu
!EW}"
Supam6p [l Z& it i 15
Launched Natural Detergent brand “Cha shu zhuang yuan”

Launched new brand “Les Parfums de Farcent (LPF)” to provide premium air care products f.fii/'(?ﬁﬂ{f

Establishment of Malaysia Branch Office, Vietham Branch Office & Suzhou Factory

Acquired majority shareholding of Dikai International Enterprise Co., Ltd.

Established ESG committee to support sustainable development of the group

Entering the personal care markets, launched hair products and bathing products .
Launched new brand “xiao wen ging” to provide mosquito repellent products IJ‘&)J{?%:‘
Establishment of Xu Zhen (Taicang) E-Commerce Co., Ltd.



)@ﬁ{f Global Operations
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e 1983 Established in Taiwan

—— Farcent China

e 2001 Thailand Branch Office Shanghai Branch Office

e 2002 Shanghai Branch Office Suzhou Factory

Taicang E-Commerce

2010 Malaysia Branch Office

®

* 2010 Suzhou Factory Farcent Thailand - - Taiwan Operations
. _ @ . Headquarters
e 2017 Vietnam Branch Office L _Fhalsnd Branchiofice. J @ = Yaibe Hain OFice
* 2024 Taicang E-commerce Office (" Taichung Branch Office )

| Kaohsiung Branch Office )
Farcent Malaysia «— »

Malaysna Branch Off|ce

Farcent Vietham

1" Vietnam Branch Office




ﬁ,@eﬁf Our Brands
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| Air care ‘ | Dehumidifier | Detergent ‘ |Cleaning tools | Personal care

@gf finlt

--- H‘ : . -
}g{'; "[;f ?ﬁ EI T L ; e
faclat AP St
Z5GR A6 SupamOp % B A 1
rareent 1S



ﬁl’cg{f Strengths - Market Leader In Taiwan
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Market leader in 7 household categories:

Category Brand Position '\S”;;:‘:t
e EE i i 13 #1 84%
PR 5o 8l 52 #1 80%
B MREL RERX #1 71%
R R Bt i 28 £ #1 51%
a5 e+, =R AEH,FARCENT #1 43%
AR R 2R EER #1 39%
ek B EE £ #1 34%

AR ER AR =AHIRER, NBERBEFHEER IR



ﬁrcg(f Strengths - Global sales network
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- Taiwan Market Channels : Hyper  Super ~ PCS ~ CVS » GT ~ EC

« Qverseas Channels

Singapore * Hongkong etc

« Group wide store coverage: 30,522

Hyper/Super
PCS
CVS
GT
EC
Total

2,444
1,690
4,390
2,500
12
11,036

1,633
30

2,276

3,121
240
13,000
839
10
17,210

: China ~ Thailand - Malaysia + Vietham -

6,170
1,930
19,023
3,369
30
30,522

Philippines -
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ﬁrcg(f Income Statement & Key Indices
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K'TWD 3Q '2025 QoQ YoY Q3YTD '2025 YoY
Operating revenue 581,331 3% -7% 1,812,381 -4%
Gross profit 303,106 7% 3% 919,202 2%
Operating expenses 210,806 0% 2% 633,356 -7%
Operating income 92,300 25% 4% 285,846 29%
Earnings Before Tax 98,948 17% 3% 311,630 23%
Net income attributable 75,264 36% 10% 215,971 16%
EPS 1.19 35% 10% 3.42 16%
GP% 52.1% +1.7ppt +5.1ppt 50.7% +3.1ppt
OP% 15.9% +2.8ppt +1.7ppt 15.8% +4.1ppt
EBT% 17.0% +2.0ppt +1.8ppt 17.2% +3.8ppt

GP% —OP%  EBT%

e

15.8%

3Q 2025
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el Balance Sheets & Key Indices
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K'TWD
Cash and cash equivaler
Financial assets - current
Accounts receivable &N
Inventories
Total Assets
Current liabilities
Total Liabilities
Total Equity

Quick Ratio
Current Ratio
Debt Ratio

3Q '2025

938,440
86,875
376,795
241,199
2,618,732
489,066
540,431
2,078,301

295.5%
349.0%
20.6%

QoQ
-19%
-22%

-3%
-1%
-3%
-31%
-26%
5%

+59.4ppt
+/75.9ppt
-6.3ppt

YoY

-49%
-13%
-10%
-7%
5%

9%
15%
3%

-38.6ppt
-47.4ppt
1.7ppt

Quick Ratio

Current Ratio —Debt Ratio

20.6%

S ————

3Q 2025



ﬁl’cg(f Geographical information
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Regional Sales %

% 5% .
9% 10%

Y2021 Y2022 Y2023 Y2025Q3

TW% Overseas% ®CN%




)grﬁ(—(f Product line revenue
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K’TWD Product Line 2025Q3

4,000,000
3,500,000

3,000,000 ll% 5%

5% 5%
12% 13%

2,500,000

2,000,000 u M
1,500,000 i 9% g

1,000,000

16% 15% 17%

- 23% 25% 28%

2020 2022 2023 2024 2025Q3

Air care Dehumidifier ™ Cleaningtools

Aircare  Dehumidifier ® Cleaningtools * Detergent ~ Personalcare ¥ Dealership Personal care » Detergent

* Dealership S5 18 EH 2.

i



)@ﬁ{f Stable dividend payout
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Dividend pay out %

16.7%

2022 2023 3Q 2025

EPS  mw Cash dividend Dividend pay out %
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ﬁrcgcf Purpose of Self Built Warehouse

—
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-

(Farcent : Addressing logistics pain points A
Rising logistics costs and instability in recent years
have hindered business development.

/

/Dikai : Addressing the lack of warehousing facilities
Without warehousing, distribution has become
difficult and customer complaints have increased.
Integrating production lines and warehousing will

\support stable business development.

\

J




jfagcez’/’(f Land information
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Land information

location No. 281,Laozhuang Road,Yangmei District, Taoyuan
Land area 4178.57pings

building area 1034.55pings

cost NT$720 million / NT$172,300 per ping

appraisal priceNT$831 million

Et;[ic:ase Farcent : 70% ; Dikai : 30%

Land category[Type D construction land : BCR : 70% ; plot ratio300%

Excellent location ; 60-meter frontage is ideal for

Advantage | - ehouse layout.




]fagcez’if Planning and Benefits
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Planning and Benefits
Farcent Dikai
Land area 70%=2925 pings 30%=1253.57pings
Construction 10 meter high, two story | 10 meter high, two story warehouse
warehouse and factory
Floor Area About 4000 pnigs About 2000 pings
!Estlmated construction NT$520 million NT$260 million
Investment
Total Estimated investment NT$ 1,024 million NT$ 476 million
Financing Plan 60%~70% Loan 60%~70% Loan
Financing Benefits NT$Z/l$er:r|II|on NT$2/1X./iarrrnII|on
ROI 4.5% 4.5%
Prevent sales loss and
: customer complaints Improve distribution efficiency and
Other Benefits during wareh%use I?educe customer complain¥s.
relocation.
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]grc’ed((f Y25 Air Care_Full price range products to keep leading position
~ s
Farcent essential oil series £I]3R7(EﬂiDeodorizing series
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]gfcg(f Y25 Dehumidifier_Youthful Branding and expanded usage opportunities
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f&l/ég(f Y25 Home Cleaning_—Natural—Aggressively targeting market share

FCTthF
it E RABE KFERA NG

AT 2S)

(EHEA)

N\ QA L — . o - =
=, o : o N : 7
o V. A1 o 3 :
. J =" g g < RY :
T e et
R o ETTTAR N, o [
SN [>99'f/° 0% w %I ;
SR M HRUG

¥ MEpW | % EEER

G4 1 BER W 1R




]fa:l’f/aﬂf( Y25 Marketing Highlights focused on digital engagement
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@é’{f Group vision
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/ The leading brand of household products in Asia
« ” We strive to incorporate aesthetics thoughtful design,and human

warmth into our products,while upholding the values of

MISSION | systainability to realize people’ s aspirations for a quality life.

Taiwan Overseas China

« HQ Revenue and Brand « The group’ srising star « Business restructuring
foundation with the highest focused on EC.

« Steady growth profitability. « Prudent operations to

« /Strengthening Brand improve profitability.

Equity



]g,@g(f Group’ s future business strategy and outlook
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Product Innovation Driving growth in key Cost control and risk
Creates Brand Value management
aoEs  Famsgmsan OCAN markets A (R BB REIEE (B0 4
A BEEF/E ey
RAEBEIEENTSEEIR i&;; ::Eﬁﬁ/ FRE, L st HMEAR
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A OBM/ODME 8, 55 S T 16 18 New collaboration
: - WS opportunities and
SD‘l_lvetr5|f|ed Channel partnerships
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arcgf ESG Implementation strategy
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@_\g’f Environmental
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2024 FEHMMARGAESSEE 433,903 & - BEERGERAER25.2%

ekt

SMME2020F B HZFARNNARR - 2024 FEZRSHEHREEF
(2019%F) - A/ EEIRFERZE 20.97%

KEFIPE LFZBERREZEFARGER - 2024 FREERREETF
(2022%) - #hEEZE 12.7 %
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¥ 2024FBE - SilE—KIEE M4 E 1653.0804 tCO,e - HHEREBEF (2022%F) - A= 1.48 %
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e | Social - Employees
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67 67 134
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ﬁlfcg—f Social- Farcent Foundation
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HBRA
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a,fg,’(f 7l Governance
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Thank you



