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@f Disclaimer Statement

FETF

This presentation contains "forward-looking statements” which may include
projections of future results of operations, financial condition or business

prospects based on our own information and other sources.

Our actual results of operations, financial condition or business prospects may
differ from those expressed or implied in these forward-looking statements for
a variety of reasons, including but not limited to market demand, price
fluctuations, competition, international economic conditions, supply chain
issues, exchange rate fluctuations and other risks and factors beyond our

control.

The forward-looking statements in this release reflect the current belief of
Farcent as of the date of this release. Farcent undertakes no obligation to
update these forward-looking statements for events or circumstances that

occur subsequent to such date.



ﬁrﬁf Table of Contents

FETF

 Financial update & Competitive advantage



ﬁrﬁf 1~3Q2022 Financial Result

fCTlhF

NT$K Q3 Qo0 YoY Q1~Q3 YoY

Net Sales 710,849 16% 9% 2,121,104 -6%

COGS 396,279 27% -10% 1,149,037 -8%

GP 314,570 4% -6% 972,067 -3%
443% -49ppt |+1.1ppt 45.8% |+1.3ppt

OPEX 235,665 -4% -4% 715,756 -3%

OP 78,905 36% -12% 256,311 -3%

Net Income 71,633 21% -11% 225,407 -2%

EPS 1.06 22% -12% 3.32

Number of shares 63,233,900

ROE 12%

Debt Ratio 27%

Cash on hands 624,839 9%




@ﬁf Farcent group sales trend
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Farcent Group sales trend

N
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ﬁﬁf Multiple Engines
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Growing bargain power

2018 2019 2020 2021

Dealership Farcent OBN ™ Overseas




fackit YTD 2022 TW OBN sales+4% YoY

Stable Growth rate

Yr2021 Yr2022 e=—=YoY




]@ﬁf Focused on brand value creation
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OBN: Continual focus and
growth

3Q/2022

2017 2018 2019 2020 2021 3Q/2022

Air care ~ Dehumidifier ™ Cleaning Air care Dehumidifier ™ Cleaning




ﬁr___ﬁf Rising Return
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Margin Performance

46%

2020 2021 2022/03

OPM s ROE

Stable dividend payout

0
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Cash div per share === Debt Ratio




ﬁ:ﬁf Farcent Brands
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ﬁ;ﬁf Strengths — RD and Marketing

E%ﬁﬁ7 EREE=SRY S

i

% 50%
=5 #1 47%
At KR EAR #1 71%
=T e 858 1 15 #1 84%
FEEIRIE #1 51%
BiR i #1 34%
NN 4 #1 37%
ExEZ . "
e ( %ﬁgﬂ - 6%
BABR  IAA #6 3%
H . FABUR #4 6%

LR ERAE =S THBER, AERBEHEEERIEMN



ﬁrﬁf Strengths — International sales network
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- BEZBRBEE - gl - B~ EARmE - &H KRB
- BIR{ERBESRE EP.,/J\.,%;K@E it
- EEBEMIARL 492,000 PCS
- ZEREMBEIER: 33,002 5 (22 MR)

Hyper 2,112 2388
PCS 3,496 - 550 4,046
CVS 7,385 1,783 12,237 21,405

GT 2,701 1,744 686 5131
EC 21 6 5 32

Total 13,813 5,645 13,544 33,002
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ﬁjﬁf Post Pandemic Strategy
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Cost control and risk management

« Back-up suppliers

« Diversifying production sit

« Product design change and replace materials
Product development

« Focusing on hygiene and environmental friendly feature
e Product upgrade and differentiation

« NPD (personal care, repellent, etc.)

Sales channel strategy

« EC opportunity

« Optimize expensing on Omni-channel

Global opportunity

« Focus on SEA

e China market



ﬁr___ﬁf Trending topics - natural fragrance
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facks¢ Trending topics- antibacterial &
e deodorant
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ﬁ,ﬁf Trending topics - Joint Promotion
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ﬁrﬁf Trending topics — ranking Nol. on
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'7,‘ Natural Detergent Series upgrade
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ﬁ,ﬁf Charity donation
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fackit Mosquito repellent series upgrade
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Wik ~ Growth Opportunity — EC
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it EC Strategy
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« ESG / Corporate social responsibility



facit ESG 8 CSR -2022
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ESG priorities
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4 ESG - Farcent Foundation
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ﬁr___ﬁf ESG - Farcent Foundation

FETF

2015~2022 donation NT$ 30,562,634
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@f ESG - Farcent Foundation

FETF

Host hometown arts and
humanities education activities

Involves 15 schools every
year.

Accumulated participants:
5,588.




Thank you



