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ﬁrﬁf Disclaimer Statement

TCTthF

This presentation contains "forward-looking statements” which may include
projections of future results of operations, financial condition or business

prospects based on our own information and other sources.

Our actual results of operations, financial condition or business prospects may
differ from those expressed or implied in these forward-looking statements
for a variety of reasons, including but not limited to market demand, price
fluctuations, competition, international economic conditions, supply chain
iIssues, exchange rate fluctuations and other risks and factors beyond our

control.

The forward-looking statements in this release reflect the current belief of
Farcent as of the date of this release. Farcent undertakes no obligation to
update these forward-looking statements for events or circumstances that

occur subsequent to such date.
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fackit 1~3Q2021 Financial Result
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NT$K
Net Sales
COGS
GP

GP%
OPEX
OP
Net Income
EPS
Number of sha
ROE
Debt Ratio
Cash on hands

Q3 QoQ YoY Q1~Q3 YoY
777,512 34% 5% 2,258,140 1%
441,871 45% 2% 1,253,996 5%
335,641 23% 8% 1,004,144 -3%

43.2% 445% -0.4ppt
245,609 13%  -16% 740,371 -6%
90,032 63%|  23% 263,773 5%
80,788 55%  -53% 229,859 -31%
1.20 64%  -53% 3.32
res 63,233,900
13%
29%
574,475 7%




ﬁrﬁf YTD 2021 TW OBN sales +4% YoY
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Growing amid Covid-19 lockdown

Jan Feb Mar Apr \EW; Jun Jul Aug Sep Oct Nov Dec
2020 2021 e=YoY




ﬁragaf Focused on brand value creation
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OBN: Continual focus and growth 3Q/2021
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7+ Multiple engines
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Growing bargain power
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- Sustainable growth

TCTthF

Farcent Group sales trend
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ff Rising Return
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Margin Performance Stable dividend payout

5.51

10%
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Farcent Brands
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Strengths — RD and marketing
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ﬁraﬁf Strengths —international sales network
T AHE

- DEZERHEE S - #Bm -~ EARMmIE - &£H KRR
BB ERVR RS RE EPI,/J\I,%X@EE it

FEEMIBE: 2,119 PCS

FEBEMBEIEE: 33,317 [ER(2Z2 MR)

Outet

Hyper 2,112 2,994
PCS 3,306 - 550 3,856
CVS 7,284 1,783 12,237 21,304
GT 2,701 1,744 686 5131
EC 21 6 5 32

Total 13,528 5,645 14,617 33,137
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]gf(ﬁf Post pandemic strategy
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Supply chain management and cost saving

« Back-up suppliers

 Inventory dynamics control

« Diversifying production site and increasing
outsourcing

« Product design change and replace materials

Product development

« Focusing on hygiene and environmental friendly
feature

« Product upgrade and differentiation

« NPD (personal care, repellent, etc.)

Sales channel strategy
« Omnichannels
« EC opportunity
« Optimize expensing
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ﬁraﬁf Natural Detergent Series upgrade
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£+ New Product-Mop Series co-branding
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».~ Growth Opportunity — TW EC
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- ESG / Corporate social responsibility



Decomposable

ingredients over
95%.




fackit ESG - involve in supply chain
“* and marketing

Recycled material in Disadvantaged
existing packaging children care program
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}@ﬁf ESG - Farcent Foundation
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j@ﬁf ESG - Farcent Foundation
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2015~2021 donation: NT$25,691,259 7

Building disadvantaged Sponsored 10 schools and

~ child care network.




j@ﬁf ESG - Farcent Foundation
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Host hometown arts and
humanities education activities

« |Involved 15 schools

every year.
« Accumulated
participants: 5,588
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]@ﬁf ESG - Farcent Foundation

“Environmental Education & Sustainable
Development.

LT EREEw
FARCENT Lovionss Promawien

« 20 environmental
education lectures
with 2,488 people
participated.
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Thank you



